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THE ART OF STAYING AHEAD
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lack swans appeared last year. The development
of the US-China relations is on everyone's radar. It
could be a bumpy road ahead in 2017 but we brave the
challenges by staying focus and remembering who we are.

The Group enjoyed a prosperous growth in 2016,
with core profit increased by 25% to HK$13.8 billion,
compared to HK$11.0 billion with contribution from
properties rose to 92%, compared to 88% in 2015.
Hong Kong properties exceeded HK$10 billion after a
35% over 2015, while Mainland properties increased by
16%, despite a weaker RMB.

Highlights from the Group’s projects this year are
perfect examples of our commitment in heritage. The
Murray Building, the former government office building
constructed in 1969, is being transformed into The
Murray, a brand new 336-room luxury hotel under
Wharf Hotel’s Niccolo collection, opening by year end.
You will find the story behind such an iconic heritage
landmark in this issue and the building’s environmental
friendly design concepts that can inspire our future
architecture.

Some of the world’s best known fashion houses are
making a grand return to the most popular shopping
locations — the flagship stores of Louis Vuitton, Fendi and
Prada at Harbour City are presenting a new face, while
Givenchy is joining the family of Times Square with a
brand new store. These aren’t just luxury labels but well
established trendsetters descended with great heritage.

HORIZON Plus
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Meanwhile, four of our eatery outlets at Harbour City
garnered recognitions in the latest "MICHELIN Guide
Hong Kong/Macau 2017". They are EPURE, Sushi Tokami,
Ye Shanghai and China Tang.

We also strive to keep heritage alive through our art
programmes. The Picasso and Jacqueline Exhibition at
the Living Room Museum at Times Square, where 13
works were flown in from Museu Picasso de Barcelona,
has been the talk of the town. To coincide with the "art
month" of March in Hong Kong, we also staged Harbour
Art Fair at Marco Polo Hongkong Hotel from 24t to 26
March and a special exhibition featuring works by four
contemporary Korean artists in Harbour City between 7t
and 28™" March.

Passing on best practices is one of our key missions while
we are building the new tomorrow in the Mainland, news
about our property projects in Chengdu which bring new
ideas to the historic town can be also found in this issue.

We bring you the latest updates about our Business-in-
Community initiatives — The Wharf Secondary School Art
Competition, Project WeCan and more.

Our track record over the last two difficult years offered
our investors good comfort. We will maintain our business
policies which serve us and our customers well.

May we take this opportunity to wish you a happy Easter
holiday ahead!
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GROUP 2016 FINAL RESULTS -

EB—O—7"FREZEM —

harf announced its 2016 final results with a media
briefing and an analyst briefing on 9" March, 2017.

Group Chairman and Managing Director Stephen Ng
shared, “Hong Kong's economy was challenging as
affected by various external factors last year, yet the Group
performed satisfactorily. Contribution from properties
further increased to over 90% of the Group’s core profit.”

e Group core profit increased by 25% to HK$13.8 billion

(2015: HK$11.0 billion).
- Contribution from properties increased to 92%

(2015: 88%).
- Hong Kong properties exceeded HK$10 billion after a
35% increase over 2015.
- Mainland properties increased by 16% despite a weaker
Renminbi.
e Investment Properties recorded a 6% rise in core profit
to approach HK$9 billion.
e Development Properties reported record sales of HK$40
billion and record revenue of HK$37 billion, with core
profit nearly tripling to approach HK$4 billion.
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Stephen Ng warns potential rate rises and global economic conditions will continue to put pressure on Hong Kong's retail sector. Photo: K.Y. Cheng

Whart delivers upturn in core earnings

Sandy Li and Summer Zhen

Wharf (Holdings), the Hong Kong
conglomerate whose interests are
spread across property, telecom-
munications and infrastructure,
enjoyed a 25 per cent gain in core
annual earnings last year, helped
by rising property income from
HongKong and the mainland.

Excluding a revaluation gain
on investment properties, under-
lying profit was HK$13.8 billion or
HK$4.54 pershare, in line with the
analyst expectations.

Total revenue rose 14 per cent
to HK$46.6 billion, while revenue
exclusively from rental rose 6 per
centto HK$15 billion.

Property sales soared 29 per
cent during the period, to HK$23
billion, largely attributable to the
sales of the super-luxury Mount
Nicholson development on the
Peak, the completion of Peninsu-

la East in Kowloon and increased
projects on the mainland, the
company said in a statement.

But Wharf’s core asset — Hong
Kong'slargestshopping mall Har-
bour City in Tsim Sha Tsui—faced
challenges in the softening retail
market. Although retail revenue
increased 4 per cent last year, oc-
cupancy rate eased to 96 per cent.

Stephen Ng Tin-hoi, Wharf’s
chairman, warned potential in-
terest rate rises, global economic
conditions and political uncer-
tainties will continue to put pres-
sure on the retail sector.

He added the company is now
considering spinning off “its in-
vestment property assets”, in-
cluding shopping malls and office
buildings, but the plan was at a
“very early stage”.

The board doesn’t want to re-
duce its stake in the portfolio, but
look at ways to solve the prob-
lem,” he said.

Wharf’s office leasing in
China’ssecond- and third-tier cit-
ies also faced difficulties with its
Chengdu IFS office leasing just 40
percentofitstotal available space.

“There’s too much supply
[now], we need some time to find
tenants,” said Wharf vice chair-
man Doreen Lee Yuk-fong.

Edwin Leong Siu-hung, the
founder of Tai Hung Fai Enter-
prise and Hong Kong’s 17th-
wealthiest businessman of 2016,
paid HK$1.22 billionin November
for three units of the Mount Nich-
olson flats, making it Asia’s most
expensive apartmentsale.

The conglomerate’s results
were also boosted by the sale of
Wharf T&T, its telecommunica-
tions services provider subsidiary,
for HK$9.5 billion, the proceeds of
which will provide additional
cash flow for its future business
development and investment op-
portunities, the statement said

Alfred Lau, an analyst at Bo-
com International, said the com-
pany’s property sales in the
mainland and Hong Kong had
helpedit “offset the softening re-
tailleasing market”.

Wharf yesterday decided to
exit the pay-television and broad-
band internet market, saying it
would not extend further finan-
cial support to its i-Cable Com-
munications unit.

South China Morning Post » 10/03/2017
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NEW RETAIL AND DINING OPTIONS

BYRNEERT

ur cutting-edge malls on both sides of Victoria

Harbour continue to provide brand new shopping
and dining options to customers. Among them, the
world’s most coveted brands namely, Louis Vuitton, Fendi,
Prada and Givenchy enhance their presence at Harbour
City and Times Square respectively.

Louis Vuitton unveils its Maison at 5 Canton Road. Newly
renovated with fine materials and decorated with original
artworks by contemporary artists, the new interiors
design by Peter Marino allows customers a unique and
personalised shopping experience. Showcasing a striking
new facade accenting its emblematic backlit Damier relief
and fresh new interiors, Louis Vuitton continues its legacy on
Canton Road since its opening in 1994.

Spanning across three floors, Fendi’s flagship store
showcases a diverse collection of fashion-forward pieces in
a contemporary space. It was officially opened by Fendi’s
CEO Pietro Beccari, Wharf Group’s Vice Chairman Doreen
Lee, famous artists Carina Lau and Louis Koo, as well as
three-time Olympian swimmer Stephanie Au.

A few blocks away, the two-storey space of Prada on
Canton Road opened eariler. The external facade pays
homage to the Franco-Venezuelan artist Carlos Cruz-Diez
with an optical geometric pattern.

HORIZON Plus
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Givenchy is well known for its Haute Couture, ready-to-
wear and accessories collections for men and women.
Twisting the codes of the House — cool chic, sobriety,
femininity and aristocratic elegance, creative director
Riccardo Tisci adds dark romanticism and sensuality,
creates a silhouette combining pure lines with a graphic
structure, which are now showecased in the new shop at
Times Square.

In the latest “MICHELIN Guide Hong Kong / Macau 2017,
four of the restaurants can be found at Harbour City. The
French fine-dining restaurant EPURE, which is known as
the best French restaurant in Kowloon, and the famous
Japanese sushi restaurant Sushi Tokami, which entered
the Hong Kong market in October 2015, were awarded
"One Star"; while Ye Shanghai has been awarded "One
Star" for four years in a row. Besides, China Tang is
rated as "Recommended" shortly after opening in 2016.
Congratulations! Let's start your starry gastronomic
journey at Harbour City!

BEBHEAENBERAR CREZEEEES /B
2017) - BHEERE [—E2REE| RENBERES
NERSEEAESIA EPURE MERA-O—RF+A
FHEBHEH B A ERSFE Sushi Tokami ° & _E/F
MEENFRSG [—2] F8 - ki BR=0—X
FHREMNEAEBRETN [HENEBE] - AEZERE
B ARRRBRGESERN HEZK] B!
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EIRMBEBR SR ME o 81 E 825 Riccardo Tisci BARIT
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he month of March is all about Art. On the Island

side, Times Square is staging The Picasso and
Jacqueline Exhibition with 13 precious and famous works
of the Master flown in all the way from Museu Picasso de
Barcelona.

Meanwhile, Harbour City presents the Harbour Art Fair —
a hotel art fair focusing on contemporary artworks from
Korea — at Marco Polo Hongkong Hotel from 24" to 26t
March, 2017. A promising line-up of 50 Korean galleries at
the hotel will be accompanied with art talks and docents.

Venue: 7/F Marco Polo Hongkong Hotel
VIP Preview : 24" March (Fri)
General Admission : 25" to 26™ March (Sat-Sun)

A special art exhibition featuring four contemporary Korean
artists takes place in the mall from 7" to 28" March as an
extension of the Harbour Art Fair.

HORIZON Plus
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Shoppers flocked to a recent exhibition of Pablo Picasso’s work held at Times Square in Causeway Bay. Photo: David Wong

SHOPPING MALLS HOPE ARTS
EVENTS WILL BOOST BUSINESS

Amid tough economic times for the city’s big malls, representatives say
they plan to cash in on Hong Kong Arts Month and the Art Basel fair

Vivienne Chow
news@scmp.com

In a bid to attract more local cus-
tomers, Hong Kong'’s shopping
malls have pledged to boost their
arts programmes, despite the re-
cent downturn in the retail sector.

Some ofthe city’sbiggest malls
are competing during Hong Kong
Arts Month and Art Basel to lure
customers keen to see art exhibi-
tions and events.

“Despite the challenging mar-
ket, we have no intention to cut
our budget on art and promotion
programmes,” said Yen Thean
Leng, executive director of Wharf
Estates Limited, which owns
Times Square and Harbour City.

Leng said since an art gallery
opened in 2007 at Harbour City,
the mall had been putting on arts
and culture programmes on a reg-
ular basis. She said these pro-
grammes had been bringing
more customers to the malls.

“We need to keep our tenants
and shoppers happy by offering
them a delightful shopping envi-
ronment and experience,” she
said.

While shoppers have been im-
pressed by the recent “Picasso
and Jacqueline” exhibition at
Times Square, which shows pre-
ciousworks flown in from the Mu-
seu Picasso de Barcelona, sister
mall Harbour City is hosting the
Harbour Art Fair at the Marco
Polo Hongkong Hotel, coinciding

with the Art Basel and Art Central
fairs from March 24 to 26, and
marking the 10th anniversary of
the Tsim Sha Tsuimall’s gallery.

The “art mall” K11 in Tsim Sha
Tsui will run a series of new media
art exhibitions, which will feature
Mobile Fawn, a large-scale 3D
printed sculpture by Dutch artist
Faiyaz Jafri, and #like4like, a
group show by 10 artists from the
millennial generation. Pacific
Place in Admiralty will bring Ger-
man artist Julius Popp to puton a
public art installation entitled
Bit.Fall. Both shows will open to
the public next week.

Shopping malls in Hong Kong
have been using art as a promo-
tional strategy since the begin-
ning of the millennium as

property developers competed
over the bid for the West Kowloon
Cultural District.

One of themostnotable exam-
pleswas the showcase of Pablo Pi-
casso’s Parade at the IFC mall,
which brought an extra 50,000
visitors each day when the mas-
terpiece was on show in 2004.

Leng said that for Harbour
City, arts and culture pro-
grammes had boosted trafficby at

We have no
intention to cut
our budget on art
and promotion
programmes

YEN THEAN LENG, WHARF ESTATES

least 10 per cent. This figure held
true when the mall put on the
Snoopy Art Exhibition in 2014.
Rebecca Woo, director at K11
Concepts Limited, said the Urban
Sense exhibition last year brought
a 12 per cent increase in traffic.
Leng said in 2007, Harbour
City was going through a revamp
and decided to turn the prime
shopping space — currently lo-
cated in between luxury brands
Fendi and Miu Miu-into a gallery
to show a range of artists’ work.
She said arts and culture pro-
grammes would play an even
more important role in retaining
local customers. According to
Tourism Board statistics, visitor
numbers slumped 4.5 per cent
last year, with mainland visitors
down 7.8 per cent in the first 11
months of 2016. Overseas visitors,
however, went up by 3 per cent.
“Hong Kong shoppers are our
bread and butter,” Leng said.

South China Morning Post » 14/03/2017
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BREATHING A NEW LIFE INTO THE
ARCHITECTURAL ICON -

THE MURRAY

hen architect Ron Phillips tabled his design for a

new government office tower in Hong Kong in
the 1960s, little did he know that his creation would live
through the millennia and be graced a new identity to
continue its legacy.

To think after all these years, and it's a lot of years,

it should be having a second life, and being used for

what is going to be used for, it's amazing! This building
is something special, it’s going to be unique.

Ron Phillips

Architect of the Murray Building

The Group is extremely pleased to be part of the

government’s ‘Conserving Central’ initiative. Our

mandate is to protect and conserve this majestic

building and we have spared no effort or budget to
reach above and beyond that mandate.

Stephen Ng

Chairman & Managing Director of the Wharf Group

HORIZON Plus
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The Murray Building, one of the Hong Kong’'s most
iconic landmarks erected on Cotton Tree Drive in Central,
oversees the city’s prime business district and green.

In just a few months’ time, Hong Kong will see this signature
piece of modern architecture come to life again as The
Murray, a 336-room luxury hotel scheduled to open by
year end.

The Murray will be the second branch of the Group’s
new luxury hotel brand Niccolo Hotels and the project is
already making a splash at the International Luxury Travel
Market in Cannes in December 2016, previewing to over
3,000 industry players.

The Wharf Group pledges to not just preserve the
distinguished architectural features of the building,
but also to transform it into a luxury hotel offering a
sophisticated, urban chic sanctuary right in the heart of
the city.

The Murray Building, which was built in 1969, was part
of the government’s “Conserving Central” initiative.
The intention was to preserve the heart of the historic
Hong Kong.

The government decided to commission a new office
block on that site in early 1963 because of its excellent
location — it was right between the Lower Peak Tram
Station and other government office buildings. It was
also close to the city centre where a vibrant business
district was being developed.

The white landmark structure is characterised by its
distinctive arches and unique recessed windows. These
features were introduced not just because of aesthetic
reasons. The arches were intended to promote energy
efficiency, as they allow circulation of vehicular traffic
within the building'’s structure.

The external walls consisted of reinforced concrete fins,
which provided structural support for the building and
at the same time protection against the east-west sun,
which could be a burden for air-conditioning load and
costs. The external finish white glass mosaic tiles provided
an economic and maintenance-free facade. The building
had since won many awards for its ground-breaking and
energy-efficient design.

Phillips’ architectural design was never just about the
building. It was one of Hong Kong’s most important
pieces of modern architecture that was not just functional
but also harmonious with the surrounding environment.
The pedestrian walkways and flyovers connecting the
building to and from various directions make the building
highly accessible. It was a people-oriented site.

To revitalise this iconic building, world-renowned
architectural firm Foster & Partners has been appointed
to bring in new elements to the site, while British
hotelier Duncan Palmer will ensure The Murray is
setting a new standard for luxury hotel development
in Hong Kong as the The Murray’s Managing Director.
Upon its completion, this iconic historic building will be
given a second life that graces the skyline of the city.

Niccolo & Marco Polo Hotels scooped major awards at prestigious industry prizes, including best hotelier and best
hotel brand of the year.

Niccolo Hotels was honoured the “Best Luxury Hotel Brand of the Year” at the 2016 Asia Hotel Forum held in Beijing, China.

The Group triumphed with five accolades at the BMW Hotelier Awards 2016 in Hong Kong: Dr Jennifer Cronin,
President of Wharf Hotels, has been honoured “The Asia Pacific Corporate Hotelier of the Year” for the Hong Kong—
based international hotel group.

The Group's Greater China and the Philippines' teams were also bestowed with top awards: Simon Wang, Director
of Sales & Marketing for Niccolo Chengdu, was honoured “Sales Hotelier of the Year”, Rolf Jaeggi, Group Executive
Chef, Marco Polo Hotels, was presented “CSR Hotelier of the Year”; Norma Yan, Owner Representative and Deputy
General Manager, Marco Polo Shenzhen, was named “Owner Representative of the Year”. And last but not least,
Frank Reichenbach, General Manager, Marco Polo Ortigas Manila, led the ASEAN region was named “General
Manager of the Year”. Congratulations!

A Publication of the Wharf Group hEEAEETIH
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Peter Levesque is appointed the Group Managing Director of Modern
Terminals (“MTL") in January 2017. In his new role, Levesque oversees all
business units of the container terminal operator in Hong Kong and Mainland
China. Levesque has over 25 years of international transportation and
logistics experience. He has been working in the Asia Pacific Region since
1996, and joined MTL in February 2010 as Chief Operating Officer and Chief
Commercial Officer. Prior to MTL, he held various executive positions at DHL,
CEVA Logistics, and American President Lines.

FEENR_O—tF—ANARRERBENSEZES LK - DEATHEFRMAE - BETEARMREAEN
R AR FT B T © ??ﬁi%ﬁtﬂ THFENERER RRLER - B NN FEREARIE - R =0
—OF_ANMBRREMTGE  SEEBRENEERREER - EMARFR © BER DHL + CEVA Logistics

M American President Lines °

Maxine Howe is Director of Sales and Marketing of The Murray, Hong Kong, a Niccolo Hotel.
Heralding over 30 years of experience across the luxury hotel industry, Howe leads the Sales and
Marketing team with The Murray positioned as the flagship, contemporary urban chic hotel, one
of Hong Kong's finest. Prior to her new role, Howe was Director of Sales & Marketing at Langham
Place, Hong Kong for four years. Howe also held sales and marketing leadership positions at
Marriott International across different regions.

ZEHE IR (Maxine Howe) EZR T AEMKIE 2B EHE T The Murray FSHE M THISARE - BREEEEREBRB=TFK
Bt EAREHEEHEERTSEN  SEHSREEETENEEREENBELE — - ERKEESSHARH
[EEBHE M RERENF - AT RSN ESZEREEETZ EEER -

Anton Kilayko joined The Murray, Hong Kong, a Niccolo Hotel as Director of Communications.
Kilayko is responsible for all marketing communications of the new Niccolo flagship in Hong
Kong. A seasoned hotelier, Kilayko brings over 15 years of luxury hospitality experience through
his extensive professional and leadership roles including Corporate Brand Director at Dusit
International, Director of Sales and Marketing for Orient-Express Hotels Trains and Cruises (now
Belmond) and Director of Marketing Communications and Public Relations for The Ritz-Carlton.

Anton Kilayko & (T A fE 418 28 /5 5 T The Murray, Hong Kong FUE4EE: - 5B B 2 HEEEEE TS
B2 E © Kilayko PBEXRIEB BT AT L Z45 © Kilayko BE#BPZ FPY - Orient-Express Hotels Trains and
Cruises(3R 1% Belmond) & B REBEEZEZ[EHE - MHHERERmEE RGBT -
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WHARF PANDA BONDS RECEIVE

OVERWHELMING RESPONSES
SEFEEAARBPHIEREX EHiRE

>
ﬁmé@
= U G A1 AT B 2
g [ R A 7 wm%Amnqm :
P Bl 2%

=y

tephen Ng, Chairman & Managing Director of the BExXrEHxeEfeasR AN —_O0—RE+A++
Wharf Group, hosted a cocktail reception at The HEtRemERINTABEEEE RS2  BX

Westin Hotel, Financial Street Beijing on 17™ October, EEEFEETE TSR S BB emATTMEasE T’
2016 to celebrate the approval of registration of Renminbi BARE-_FHETHARKREERE (RESHE) & & H
Medium Term Note Programme (Panda Bonds, “MTN") by M+{E T ARBEEKINIT  WIER FHR@E - &
the National Association of Financial Market Institutional BEE2F X EEEHEDLEITREGE - TMaezEn
Investors, in an aggregate amount not exceeding RMB J%E—EJ °

20 billion. The first tranche amounted RMB 4 billion was

successfully issued and officially traded in the market. The HHREEE A =F . @R -_O0—~E+/+=H
Group is the first Hong Kong property developer who 2697 > IR M EENT) - B = c EE T =
has obtained approval to issue Panda Bonds and with the FERBEIERNAAMEESR  RHAHEE=RBIER T A
highest registered amount so far. AAA  BREREBBEBLE  BHHE =B8RI ELR

BEREERERRA - SERAMSESEERAMA
The first tranche of MTN, for a period of three years, was 4R IER o

issued on 12t October, 2016. It received overwhelming
market responses and was over-subscribed by three times.
Vod "AAA oo i %9 % NS ERRRIBERIEN LhitiE
The Group and the Notes received "AAA" credit ratings in y) B ISR S TR
the Mainland, which represent the prime assets and solid fn L =

foundation of the Group and its sound credit profile as
endorsed among investors and regulatory authorities.

The capital raised will be used for the development of nEE,Iﬂ'ﬂ" 2 ﬁﬁﬁ
the Group's International Finance Square projects in the
Mainland.

e BB ECRMRBEGT EREHE
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CHENGDU IFS RESIDENCES PROVIDE

REAL LIVING IN THE HEART OF IT ALL
EREEEERE IFS BERE

15

06 XIS KERE BRTEHYS BEEFE BER

FS Residences is a collection of stately apartments

for those seeking a lifestyle of luxury, security,
privacy and comfort, which opened in November 2016.
Its prestigious location and luxurious design make it a
prime long-stay option in Chengdu.

Conveniently located within the Chengdu International
Finance Square (IFS) complex in the busiest commercial
district, the IFS Residences provide easy access to high-
end shopping arcade, Grade-A offices, commercial areas,
tourist attractions and major transportation hubs. It is
at the epicenter of this metropolitan city with a host of
dining, shoppings and entertainment options at one's
doorstep.

IFS Residences encompass 150 luxurious apartments
ranging from 1-Bedroom to 3-Bedrooms. All residences
are designed to offer separate living and dining rooms,
fully equipped chef’s kitchen, some also offer a private
study room to cater for different needs, business or leisure.

This signature address is currently accommodating elite
residents who are local and overseas entrepreneurs or
expatriates of multinational organisations. It is recognised
as one of the most aspirational serviced residences in
Chengdu.
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A NEW LANDMARK IN CHANGSHA

— CHANGSHA TIMES OUTLET
ROFIEEEDS - ROBR - BRI

hangsha Times Outlets (CSTO) is located in Changsha

Jinzhou New Area, only a 36-minute drive from
the downtown. It covers 120,000 square metres with
business area of 45,000 square metres and more than
2,000 parking spaces. The European-style outlet is a
one-stop integrated shopping and leisure landmark.
In addition to providing a wide range of international
and top local apparel and lifestyle brands and eateries,
there is also a piazza and activity area.

There are more than 230 brands being operated directly
by brands’ headquarters or authorised agents at CSTO,
with perennial discounts and limited-edition items.

CSTO was officially opened on 5" November, 2016
witnessed by more than 10,000 customers. Co-ordinated
by the Broadcast Media Center of Hunan Broadcasting
System and authorised by the Government of Marche
Region of Italy, 20 artists from Orchestra of Venice
presented a musical during the opening ceremony.
There were also performances including carriage parade,
living sculpture performance by Italian artists, clown
performance and portraits drawing. In addition, a "Tower
of Pisa workshop" charity sale was held with all proceeds
donated to charitable organisations in Changsha helping
children with special education needs.
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AWARDS & RECOGNITIONS

BEIRIRER

17

The Wharf Group was awarded
“Responsible Brand 2016"
in the 6" China Charity Festival

he Group was awarded “Responsible Brand 2016”

in the 6" China Charity Festival that was held on
10t January in Beijing for the Group’s outstanding
performance in corporate social responsibility. With
the mission of "Building for Tomorrow", while striving
for the best performance, the Group spares no effort
in its “Business-in-Community" pursuit and actively
supports various welfare activities. Wharf will continue
to spearhead meaningful corporate social responsibility
initiatives in Hong Kong and the Mainland to help create
a better tomorrow for future generations. The Group was
also awarded “2016
Top 100 Players of PRy ) ¢ renmm ™ TOPIOO
The Commercial Real BB . 700 100 Piyers of The Conmercl Rea s
Estate” by Guandian
and Capital Weekly's

NEEEE

“The Listed Enterprise
Excellence Awards”.

Wharf Estates Limited

e A S BENE P B &
FEEEmmELE

EREERSF—ATBEEILRBITHERED
BAREHER [—O—R"FREAEEMEE]
NEXBEBERTERESEENELRE - KR
= [RZAX] WESNMEBNMTY  ZFREE
%iﬁﬁfhiﬂﬁiﬁl¥ BEFIIRBRBAZE - BF
SRS - IRBISSBALEY - REIR(E [4L o /JE §'LJ
BRAHEES  MELETRNARED - B2EK
K- NBERREEEBRLCRHERME &P /%l?ﬁiﬂz
FBIE RIFE AR © loh - SETEBRIMEST R

2016 FERFEEME TOP 100 © A NEEARSRE
B FTROEKREE -

/ “Corporate Energy Saving Award” in GREEN PLUS Award 2016 organised by the CLP Group
/ 15t Runner up of Highest Service Hour Award in 2015 (Private Organisations — Category 2)

at the 2016 Hong Kong Volunteer Award Presentation Ceremony

Harbour City

/ 1. Harbour City garnered two Gold Awards in “Public Relations & Events” and “Sales
Promotions/ Traffic Activation” in ICSC Asia Pacific Center Awards with “Swimming by
the Harbour” and “Where's Wally? — The Happiness Hunt” campaigns respectively. The
mall is the only company winning two gold awards and will compete for the final global

honour “ICSC VIVA Best-of-the-Best” next year

/ Gold Award of “Excellence in Event Marketing” at Marketing Excellence Awards 2016

with “We're All Smurfs!” Art Exhibition

/ "Top Ten Experiential Marketing Brilliance Awards Hong Kong” by Metro Finance

Times Square

Times Square gained a host of awards in The Marketing Events Awards 2016:

- The Living Room Museum
/ The Game Changer — Gold Award
/ Best Exhibition Event — Gold Award
/ Best Large Event — Silver Award
/ Best Cultural Event — Silver Award

HORIZON Plus

- Times Square MUSIC ROOM
/ Best Use of Venue — Gold Award
/ Best Outdoor Event: Arts, Leisure
and Entertainment — Silver Award



Plaza Hollywood

/ 2. "My favorite Integrated Tourism Information Centre”
in U Travel Awards 2016

/ “Smart Parents’ Choice — Brand Awards 2016" by
Smart Parents

/ "Top 25 My Favorite Shopping Malls Events” in Shopping
Mall Awards 2016-2017 by Hong Kong Economic Times

Gateway Apartments

/ 3. "Certificate of Merit in Green Achievement Awards”
in HSBC Living Business Awards 2016

siwinn) SR
e o

CERTIFICATE
OF MERIT

=

2016

iy Estatos imited - Gateway Apartments
FRRRRAEAT - MR

HSBC x> ififi w2

e_

Wharf Hotels

/'5. Niccolo Chengdu received “Best Business Hotel in Chengdu” award

in the 25t annual Business Traveller Awards

/ Marco Polo German Bierfest garnered Silver Award of “Best PR
Campaign — Media Relations” in PR Awards 2016 by Marketing

Magazine

/ Marco Polo Changzhou awarded “Best Family Hotel 2016” and “2016
Reader-Selected Hotels of 2016" in the China Travel Awards by Travel+
magazine, and also “Best MICE Hotel” in the 2016-2017 City Traveler

Best Hotel Awards by City Traveler Magazine

The “Star” Ferry

/ “Social Capital Builder (SCB) Awards 2016" by
Community Investment & Inclusion Fund and Labour
and Welfare Bureau

/ 6. “Merit Award” and
“Special Mention Award”in
Enterprise Category in The
7t Hong Kong Outstanding
Corporate Citizenship Award
by Hong Kong Productivity
Council

/ “Family-Friendly Employer
Award” and "Awards for i
Breastfeeding Support” in -
Family-Friendly Employers

Award Scheme o

Pacific Club

/ Two employees of Pacific Club Bernard Chan and Edison
Chu were nominated and awarded the "Excellent
Attitude Award” and “Progressive Performance Award”
respectively in Let Dream Come True Recognition Scheme

/ 4. "18 Districts Caring Employers 2016 Award — Special
Award” for being awarded for five consecutive years or
above

/ “Certificate of Excellence in Green Achievement Award”
and “Certificate of Merit in Community Engagement
Award” in HSBC Living Business Awards 2016

Chengdu IFS

/ 7. "Chengdu IFS x Kung Fu Panda 3” campaign won
“Best Location-based or Experiential Initiative of the
Year” in Asian Licensing Awards 2016 by International
Licensing Industry Merchandisers' Association (LIMA)

Shanghai Wheelock Square

/ 8. "Luxury Attitude Award” and “5C Quality Award”
by the Golden Key International Alliance; Edwin Liu,
Deputy General Manager (Center Management), was
also awarded “Elite Award” for his contributions in
promoting operation and management and service
excellence

A Publication of the Wharf Group i EEAEETIH
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GROOM OUR FUTURE TALENTS

EEMER

New blood for property & facility
management

Wharf Estates, the Vocational Training Council and
Qualifications Framework Secretariat jointly debuted
the In-Service Training Programme in 2014, targeting
to provide local DSE graduates with a structured
apprenticeship and a clear progression path in property
and facilities management. A total of 13 Centre Operations
trainees completed the two-year course. Outstanding
graduates will be nominated for the membership of
the Chartered Institute of Housing Asia Pacific Branch.
Wishing them to excel in the property management
field with the professional knowledge and accreditation!

More Young Art Ambassadors to come

Wharf Group has been committed to promoting arts
and culture, and cultivating art talents. In addition to the
Wharf Hong Kong Secondary School Art Competition
and Art Scholarship Scheme, "The Wharf Young Art
Ambassadors" was launched, with an aim of providing
art related learning opportunities to previous Art
Competitions” winners and Project WeCan students.

The 2016/17 Art Competition results have been
announced. About 1,400 entries were received from
200 secondary schools in Hong Kong. This year, a special
category "Hong Kong e Harbour e 20 Years" is introduced
to mark the 20™ Anniversary of the establishment of the
HKSAR. A roving exhibition will be staged on 21t April in
Harbour City and the award presentation ceremony will
be held on 23 April.

HORIZON Plus
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WHARF BUSINESS-IN-COMMUNITY
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Books Swap for good

Wharf Estates Volunteer Team, in conjunction with Harbour
City and “ohmykids”, jointly organised the “Books Swap
Day”, which enabled over 700 books swapped. Thanks to
the great support from office tenants and colleagues, over
1,000 second-hand books were collected prior to the event.
Over a dozen of staff volunteers participated on the event
days to foster the theme of reduce, reuse and recycle. Fund
raised and remaining books were donated to Hong Kong
Blood Cancer Foundation and Christian Action respectively.

Y ey oy

o

Run for charity @ Shanghai Times Square

Initiated by the district government and supported by
sports apparel brand Nike, a lighting was installed at
the open piazza of Shanghai Times Square to promote
healthy living. Locals who joined the charity run had their
running mileage converted to Nike’s donation dollars
to support a primary school’s sports facilities revamp.

The Group’s second CSR Report published

Backed by the long-standing mission of “Building for
Tomorrow”, the Group, together with its subsidiaries,
spare no effort in pursuing corporate social
responsibility. To enhance transparency, not only has
the Group availed information in its annual reports
and website, but it has also published a standalone
CSR Report in accordance with the Global Reporting
Initiative (GRI), providing information on the Group's
economic performance, corporate governance,
community investment, environmental management,
workplace practices and products and services.
Please visit www.wharfholdings.com/csr for details.
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MORE CORPORATE PARTNERS
SUPPORT Project WeCan

FEERBHEE [ ZREEH
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Blackstone Volunteer Day

Blackstone organised a volunteer day at their partner
school, Lingnan Secondary School in October 2016.
With an objective of equipping students for future
planning, over 50 staff volunteers offered different
career-related activities, including career talks, mock
interviews, résumé review, for more than 80 senior
form students. The activities enriched students’
knowledge on today’s job market and helped enhance
their confidence in English speaking during interviews.

KPMG Mentorship Programme

To inspire students on their personal growth, education
and career paths, a mentorship programme has been
launched between KPMG and Caritas Tuen Mun Marden
Foundation Secondary School. Activities like ice breaking
games, group discussion and experience sharing were
held for 18 KPMG professionals and 25 students who
joined the programme. More activities are in the pipeline
to foster the mentorship.

HORIZON Plus
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Mock Interviews by BNP Paribas

BNP Paribas conducted mock interviews for its partner
school in December 2016. On the event day, students
at Man Kiu College were dressed in professional attire,
with their résumé and arrived on time for interviews.
Six volunteers from BNP Paribas provided constructive
feedback to students on their communication and
presentation skills, and helped them better prepare for
future interviews.

Queen Mary Hospital
Management Luncheon

Six students from HKTA The Yuen Yuen Institute No.1
Secondary School were invited to join a luncheon with
the management and senior executives of Queen Mary
Hospital in November 2016. They were greatly inspired by
the kind words of encouragement by Dr Luk Che-chung,
Cluster Chief Executive, Hong Kong West Cluster, and
his team. They also learnt more about the medical and
nursing career.

Thanksgiving Luncheon at
US Consul General’s residence

Kurt W Tong, The US Consul General, generously hosted
a wonderful Thanksgiving luncheon for 40 students
from Ma Kam Ming Charitable Foundation Ma Chan
Duen Hey Memorial College at his residence in late
2016. Students not only enjoyed the delicious American
cuisine but also learnt about the Thanksgiving tradition
from the lively conversations with the members from the
US Consulate office.
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FLASHBACK OF Project WeCan

FLAGSHIP PROGRAMMES
(S | SRR EED

roject WeCan just completed The Young Innovators B ey srEEREBMART T [REME
Bazaar, the Scholarship Presentation Ceremony and ]  FoEEREY] FTERBELE
the first round of the Career Exploration Day 2016/17. HHEN —O— N/ —+tEFHREEHZB  E

Let’s have a flashback! (HORIZON Plus) EEAKER—F °

.

CAN-DO TIME FOR SCHOLARS

Project WeCan, a business-in-community initiative launched in 2011, held
a presentation ceremony for recipients of its 2016-2017 scholarships at
Lecture Theatre, Shaw College, at The Chinese University of Hong Kong.
A total of 73 students won scholarships this year. Together with the
58 awards made last year, that
added up to 131 students
receiving more than HK$9
million in aid. Project WeCan
Committee chairman Stephen Ng
Tin-hoi and CUHK vice-chancellor and president Joseph Sung Jao-yiu officiated at the ceremony.
Project WeCan aims to provide secondary school students who are disadvantaged with
additional resources and care to empower them in the pursuit of higher education and careers.

m,’ca,, WeCan Scholarship Presentation Ceremony 2016
S = ] PEYYT LY
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Choi Sung-Chul, Dreaming Girl

Harbour Art Fair
Marco Polo Hongkong Hotel-March 24-26, 2017
Special Exhibitions @ Harbour City-March 7-28, 2017
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