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‘Wharf chairman Peter Woo's charity, Project WeCan, equips teens with the right skills. Photo: May Tse
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EQUIP TEENS FOR
WORK AND LIFE »»

Peter Woo spearheads drive to give a leg-up to less I want to have
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DARE TO DREAM
B IBAER

t is suffice to say that the Group is bouncing along at an

incredible pace in every aspect of the business. This was
underscored both at the Annual General Meeting in June
where our Chairman Peter Woo spoke about the Group’s
progress, and the Group’s positive interim results with our
Investment Properties book value totalled HK$270 billion
ranking the world’s third highest, core profits was up by
18% to HK$3,751 million. Market share of Harbour City
and Times Square combined commands 9% of total Hong
Kong retail sales, underscoring the Group’s continued
leadership in the marketplace.

Among a number of business milestones, what top the
list are the launch of the new luxury collection Niccolo
by Marco Polo and the opening of Marco Polo Ortigas
Manila which offer levels of bespoke hospitality that
will challenge even the international luxury chains.

Getting to the top in other ways was the grand opening
of the largest Louis Vuitton flagship store in China West in
our Chengdu International Finance Square (IFS). Meanwhile
Changsha IFS, which will be one of the largest malls in
Central China with over 700 metres of retail frontage, is
due to open in 2016.

The Group also pulled off many amazing exhibitions this
summer, first unveiled by Times Square with the first ever
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Gaudi Architecture Exhibition in Asia, followed by Batman’s
75% anniversary exhibition. Harbour City also hosted a key
moment in the international premiere of the “Transformers:
Age Of Extinction” movie, and the “Dare to Dream”
Snoopy Art & Life Exhibition.

It had been some time since our Chairman took one-on-
one interviews with the media and that was all because
of the Group’s flagship Business-in-Community (BIC)
programme, Project WeCan (PWC) which enters into a
major new phase of development in September. Aimed at
providing opportunities for underprivileged youngsters in
Hong Kong, PWC2 is looking to recruit corporate partners,
professionals and retirees in the community to join hands
to empower 150,000 pupils in about 150 secondary
schools. Meanwhile one of the proudest moments for PWC
students was probably when some of them were invited to
the Government House and heard from the Chief Executive
C.Y. Leung who recognised the Project’s spirit and passion
through Group’s commitment to BIC.

On the other hand, the yellow Rubber Duck keeps on
bringing in awards including the renowned “Best of the
Best Award” in ICSC VIVA Award held in Las Vegas.

There are more great stories in this edition which we hope
you will enjoy reading.
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WHARF INTERIM RESULTS -

INVESTMENT PROPERTIES
DRIVE VALUE

3

2014 INTERIM RESULTS HIGHLIGHTS

e Investment Properties (IP) core profit increased by 18% to
HK$3,751 million, representing 75% of Group underlying
profit (2013: 56%).

¢ Including net revaluation surplus of HK$6,892 million,
total IP profit amounted to HK$10,643 million,
representing 91% of Group profit (2013: 81%).

¢ |P book value increased to HK$270 billion. Retail malls
account for over 60% of that.

For more information about Wharf’s Interim Results
Announcement, please visit www.wharfholdings.com.

e This does not include hotels in operation (combined
value of HK$9 billion) or under development (carried at a
combined cost of HK$5 billion).

e Crawford House, Central (at HK$5.8 billion) will be
added to this IP portfolio.

e Interim dividend of HK$0.55 per share represents an
increase of 10% over 2013.

WHARF INVESTMENT PROPERTIES RANKS THIRD WORLDWIDE

hrough years of value creation and new investment,

the Group’s Investment Properties (IP) book value
totalled HK$270 billion, which ranked top three globally
as disclosed by property peers. The Group’s active retail
management approach attracts the best-of-class retailers to
its prime shopping malls, which are able to drive foot traffic
and to boost tenants’ retail sales. In a bid to enhance the
attractiveness of its retail assets, the Group continuously
upgrades the layout, refines the tenant mix, as well as
enhances premises and customers’ shopping experience,
resulting in relentless growth creation.

Over the past 10 years, the Group has invested over HK$1.7
billion in Harbour City alone to create one of the world’s
leading shopping destinations, and over HK$500 million in
revamping Times Square into the world’s most successful
vertical mall with 17 floors of retail space.
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With Harbour City and Times Square’s leadership in retail
management, the Group’s Hong Kong IP revenue increased
by 15% to HK$5,560 million. The combined market
share of Harbour City and Times Square commands an
unmatched 9% of total Hong Kong retail sales and 2.3%
of Hong Kong GDP, underscoring the Group’s continued
leadership in the marketplace.

The Group has also extended its success formula to the
Mainland. The mega shopping complex in Chengdu
International Finance Square (IFS) is one of the premier
malls in Western China housing nearly 300 international
brands. With the completion of five new IFSs in the
Mainland by 2017, the total floor area of commercial
properties in Hong Kong and China will reach 52.8 million
square feet.
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WHARF ANNUAL GENERAL
MEETING HIGHLIGHTS
STRONGER DIVERSIFIED BOARD

The Wharf (Holdings) Limited
2014 Annual General Meeting

he Wharf Annual General Meeting (AGM) was held

at the Marco Polo Hongkong Hotel on 9% June. More
than 300 shareholders and 40 media representatives
attended. Peter Woo, the Chairman of the Wharf Group,
thanked shareholders for their unfailing support over the
years and attended to their questions. He also met the
media on the Group’s development in the Mainland and
Hong Kong, and shared his views on various aspects of
Hong Kong's development.

The AGM also saw the presence of a strong board with
a number of new faces. These include, Mr Wyman Li
(1%t from right) who has been appointed an Independent
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Non-executive Director (INED) since September 2013 and is
currently a member of the board of directors and Manager
(Administration) of Hong Kong Sanatorium & Hospital
Limited; Mr David M. Turnbull (4t from left), an INED since
November 2013, is the former chairman of Swire Pacific
Limited and Cathay Pacific Airways Limited. Most recently,
the former Head of the Hong Kong Hospital Authority and
the former Secretary for Health, Welfare and Food of the
Hong Kong Government, Professor Eng Kiong Yeoh has
been appointed as an INED since July 2014.

The respective expertise, experience and backgrounds
of the new board members deem to bring great value to
the Group.



WYMAN LI

Mr Li has been an INED of the Company since September 2013. He is currently a member of the board of directors and the
Manager (Administration) of Hong Kong Sanatorium & Hospital, Limited. He is also the President of Hong Kong Gun Club,
the Chairman of Clearwater Bay Golf & Country Club and the Chairman of Hong Kong Shooting Association. He formerly
served as a member of corruption prevention advisory committee of the Independent Commission Against Corruption.

DAVID M TURNBULL

Mr Turnbull has been an INED of the Company since November 2013. Mr Turnbull graduated from Cambridge University in
1976 with a Bachelor of Arts degree in Economics and subsequently earned a Master of Arts degree. He joined the Swire
Group upon graduation and held various senior management positions with international responsibilities covering aviation,
shipping and property during his 30 years’ service thereof.

Mr Turnbull is currently the executive chairman of Pacific Basin Shipping Limited and an INED of Sands China Limited, both
being companies publicly-listed in Hong Kong. Mr Turnbull also serves as non-executive director of Green Dragon Gas Limited
and Greka Drilling Limited, both being companies publicly-listed on Alternative Investment Market, a sub-market of the
London Stock Exchange.

ENG KIONG YEOH

Professor Yeoh is Professor of Public Health, Director at the Jockey Club School of Public Health and Primary Care of
The Chinese University of Hong Kong and also Head of Division of Health System, Policy and Management at the Jockey
Club School of Public Health and Primary Care. Professor Yeoh served as Head of the Hong Kong Hospital Authority
from 1990 to 1999 and Secretary for Health, Welfare and Food of the Hong Kong Government from 1999 to 2004.

As a clinician, Professor Yeoh pioneered public health programmes in the prevention of Hepatitis B and HIV/AIDS. He has
held many key positions in professional bodies, both locally and internationally. Professor Yeoh was appointed a Justice of the
Peace in 1993 and awarded an Order of the British Empire in 1997. In 2005, he was awarded the Gold Bauhinia Star Medal
by Hong Kong Government in recognition of his public service.

WHARF AMONG THE TOP
13 LISTED COMPANIES FOR
WOMEN ON THE BOARD

ccording to a research conducted by Community Business, the

Group is moving up in a table analysing women on boards
among 50 Hang Seng Index (HSI) Listed Companies, rising from 26
in 2013 to 13" in this year's report. The Group is also one of the 12 HSI Companies with female executive director’s presence
on the Board, and is the only HSI Company that introduced new female director to the board in 2013.

On 20" June, Doreen Lee, the Executive Director of the Wharf Group, was invited by Community Business to join a luncheon,
co-organised by The American Chamber of Commerce in Hong Kong on the topic of “Are you part of your company’s talent
pipeline for the board?” In the discussion, Ms Lee talked about the overall changing social trends of having more female
representatives in the management team. Ms Lee also discussed the important and indispensable role of women in families
and how that might affect women moving up; however she emphasised both a fulfilling family life and career could co-exist.
She also shared insights of her career development including the opportunities that she was given to prove herself and she
was able to demonstrate her tenacity and “can do” spirit when facing tremendous challenge, which gained her greater trust
and opportunities.

A Hong Kong Exchange Board Diversity Consultation Paper in 2012 pointed out a string of benefits that having women on
company boards brings, from better financial performance to greater creativity, more innovation and higher-quality analysis.
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POLO TO SET BENCHMARK IN LUXURY
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VOYAGE:

MARCO POLO ORTIGAS MANILA
UNVEILED IN GRAND STYLE

he first Marco Polo hotel to open in the

capital of the Philippines signals a whole new
dimension in showcasing the renowned brand of
Asian hospitality embodied in the pioneering spirit
of Marco Polo. A landmark transformation was
finally unveiled with the grand opening of the
brand new Marco Polo Ortigas Manila in July.

To complement the event’s splendour, the
keynote speech was delivered by none other than
the President of the Republic of the Philippines,
H.E. Benigno S. Aquino lIl in the presence of the
Guests of Honour, Secretary Ramon R. Jimenez
Jr. of the Department of Tourism and Mayor
Maribel Eusebio of Pasig City. The opening was
also well-attended by a mix of business leaders,
government officials and politicians, members of
the diplomatic community, society figures and
Manila’s fashionable set.

In the keynote speech, the President of the
Philippines commended, “Just as Marco Polo,
the traveller from whom you derived your
name, became renowned for his account of his
journey to the East, | am hopeful that this Marco
Polo hotel truly becomes another gateway for
tourists to discover our country, so that they
may tell their friends, their family, and their
colleagues back home just how fun it is here in
the Philippines.”

Centrally located in Ortigas, commercial business
district (CBD) between Quezon, Mandaluyong
and Pasig, the new hotel offers 316 spacious
and well-designed rooms and suites including
two Continental Club floors. The hotel is easily
accessible to shopping and entertainment areas,
only five to seven kilometres away from the
CBD areas of Makati, Bonifacio Global City and

= mamo POLO

HOTELS

Eastwood City, and only 15 kilometres away from Manila Ninoy
Agquino International Airport.

Adding to Manila’s best dining destinations are four specialty outlets:
Cucina, the all-day dining restaurant that features live show kitchens;
Lung Hin, a contemporary Chinese restaurant serving traditional and
authentic Cantonese cuisine; Café Pronto, a relaxed and friendly
coffee venue; and VU's, the first of its kind sky bar and lounge located
on the topmost 45t floor of the hotel.
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GROUP MALLS SET THE STANDARD

ith the innovative art and promotion campaigns, and many “firsts” in our premium malls on both sides of the
Victoria Harbour, the Group unremittingly provides surprises and excitement to shoppers, bringing unparalleled
“shoppertainment” experience for everyone.

he Group has long been a keen supporter

E=A of arts and regularly brings in exceptional
ﬁ works from around the world. The “Gaudi

hl[é&%ﬁ'::'l'ﬂ %{ Iﬂ;%ﬁﬁf’%ﬁlld II’]‘{?% Avrchitecture Exhibition” — the first of its kind

exhibition was launched in Asia — in the newly
ke : renovated Times Square shopping mecca in
Fo ﬁq . l Causeway Bay.

Held for a month, the ground-breaking
exhibition attracted thousands of visitors
during its one-month stay. 14 classic works
of the Spanish architectural genius on direct
loan from the Museu Nacional d'Art de
Catalunya in Spain and the Basilica de la
Sagrada Familia were exhibited.

HETHERMEF

The construction of Basilica de la Sagrada
Familia was begun in 1882 by Francisco
de Paula del Villar, and in 1883 Gaudi was
commissioned to carry on the work, a task
which he did not abandon until his death
in 1926. Since then different architects had
continued the work after Gaudi’s original
idea, but the progress was interrupted by
the Spanish Civil War in 1936. Parts of the
unfinished basilica, Gaudi’s models and his
workshop were destroyed.

HoRsE) na
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The present design is based on modern adaptations and reconstructed versions of the plans that were burnt in a fire. The
building work is still going on and is anticipated to be finished in the first-third of the 215 century, which makes the church
the only one yet to be completed but listed as World Heritage. A 10-metre-tall paper sculpture of the church was produced
for the exhibition by local designer Dolphin Ngai, which took him six months to complete.

The whimsical chimneys designed by Gaudi have been among his most appealing creations and the exhibition paid tributes
to the architect with “Gaudi Garden of Chimneys” in Open Piazza. The exhibition also featured rare photographs of Gaudi

illustrating the architect’s concepts, design elements and ideology.

To add even more flavour to the signature occasion, the exhibition was enhanced by a series of exciting Spanish cultural
events organised by the Spanish Consulate in Hong Kong.
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H ong Kong people were kept busy as Times Square
and Harbour City hosted major entertainment
extravaganzas one after the other, bringing thrill and
excitement to the city.

On the heels of the ground breaking “Gaudi
Architecture Exhibition”, Times Square joined forces
with Warner Bros. and DC Entertainment to host the
“75™ Anniversary Batman Exhibition”. This involved
transforming the premises into a showroom for vehicles
and various products of Batman over the years. A
larger than human-sized Batman figure overlooking the
proceedings from the top of the Times Square clock
tower, while a specially created 3D illusional art depicted
human-sized figures of Batman and Robin climbing up
the Atrium.

Across the harbour, Harbour City hosted a key
moment in the international premiere of the movie
“Transformers: Age Of Extinction”. Following the
premiere of the movie at the Hong Kong
Cultural Centre on 19* June , the Grammy
Award-winning band “Imagine Dragons”
performed the theme song “Battle Cry”,
live for the first time at the roof-top
carpark of Ocean Terminal, which was
also the first-ever concert held with
Victoria Harbour as the backdrop.
The powerful singing of the band,
the backdrop of footage from
the film and dazzling fireworks
and lighting gave the audience
an astonishing entertainment
experience.

railing closely the superheroes, the world’s largest

3.3-metre-tall Snoopy figurine was unveiled and
attracted fans of all age to Harbour City this summer.
Since the launch of classic comic cartoon “Peanuts” in
the United States in 1950, the main character Snoopy has
become a symbol of “dreams coming true”. At the “Dare
to Dream” Snoopy Art & Life Exhibition, the “Dreams
Never Fail” Snoopy’s Time Track Giant Art Installation
curated by the renowned Japanese artist Yoshiteru Otani
features four Snoopy figurines running across the Ocean
Terminal Forecourt, as if Snoopy was travelling all the
way from the US, Japan to Hong Kong, promoting art
without boundaries.

A series of activities including Snoopy Calligraphy
Performance, “Create Your Dreams” Snoopy-themed
Calligraphy and Japanese Craft Exhibition, “Small
House, Big World” Snoopy Dog House Art Array,
painting workshops, cookies baking classes, postcard
charity sale, “Dream Memorial” pop-up store and more
were also held to bring visitors a complete journey of dream
with Snoopy.

A
sNooPY" ARTAUFE T
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RUBBER DUCK CONTINUES TO

hen the giant yellow duck (“Rubber Duck”) first appeared

in Victoria Harbour last year, it captured the hearts and
minds of the entire city. It was a triumph both for Harbour City
and for Hong Kong, and it continues to garner awards to date.

In May, Harbour City’s “Rubber Duck” Campaign won the “Best
of the Best Award” in the marketing category of the International
Council of Shopping Centers (ICSC) VIVA awards in Las Vegas.
“Rubber Duck” was first shortlisted for the Asia-Pacific region in
the ICSC Asia Pacific Awards as it had received two ICSC gold
awards in Public Relations & Events and Social Media.

VIVA stands for Vision, Innovation, Value and Achievement. It
is the most prestigious award of its kind in the world. Harbour
City is the first shopping mall in Hong Kong to win the award which honours the most outstanding examples of shopping
mall design and development, sustainability, marketing, and community service worldwide.

In addition, “Rubber Duck” also won “The Hong Kong Arts Development Award 2013" organised by the Hong Kong Arts
Development Council and rated the “Hottest Topic” by renowned search engine Sina Weibo in this year. It is also included in
the Hongkong Yearbook 2013 published by the Hong Kong SAR Government.

As of today, this art promotion campaign received more than 20 local and international awards and recognitions.

VIVA “Best-af-the-Best” = Evolving Marketing Winner

Marketing

11 HORIZON Plus
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VIVA BEST-OF-THE-BEST AWARDS

The VIVA Best-of-the-Best Awards honor and recognize the most

outstanding examples of shopping center design and development,

sustainability, marketing and community service worldwide.

The winners will be announced during the VIVA Awards Presentation v l VA
which with take place on Sunday, May 18, 2014.
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LOUIS VUITTON’S LARGEST

FLAGSHIP STORE IN WESTERN
CHINA LANDS IN CHENGDU IFS
B S E B E TR X IREEE R R BER SRR

hengdu International Finance Square (Chengdu IFS)

has entered a new milestone with Louis Vuitton’s
largest flagship store in China West landed in late-
June. The three-storey flagship, 18-metre in height
spanning over 76-metre street frontage, is a great
attraction to customers by virtue of its grand design and
excellent location at the inter-section of Dacisi Road and
Hongxing Road.

“Chengdu is a stylish and vibrant leisure city, and
its people are pleasant with a strong fashion sense.
Louis Vuitton is proud to bring in the brand’s finest
workmanship as well as international services
comparable with New York, London and Paris.” said
Philippe Fortunato, President of Louis Vuitton North Asia.

Following the debut of Chengdu IFS shopping mall
earlier this year, nearly 300 of the world’s most coveted
brands have opened of which about 90 brands marked
their very first presence in Chengdu or even the whole
of Western China. Situated at the most premium
location, the opening of Louis Vuitton’s flagship store
is definitely putting Chengdu IFS under the spotlight.
As of July 2014, nearly 100% of the retail space
was committed with over 90% of the retail tenants
commenced operations.

S R EBEIRE & Bheh b (REBIFS) 935 5 R B T
M grenA B TARESE - BRI A TX—
BIRRS - 1S = B MR I TR A RSB AT B 55 1)
RIER - EBEEE K - BE K SIETA -
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CHANGSHA IFS TO STRETCH

SHOPPER’S IMAGINATIONS
TO NEW LENGTHS
ROEEPOABRERRESR T iEYER

he Changsha International Finance Square (Changsha IFS) which is due to open in 2016 is set to introduce a new
era of high quality shopping, commercial offices and hospitality in this booming city in Central China.

According to news reports in the Mainland, there were 1,362 Hong Kong companies in Changsha as of March this
year with contracted foreign investments amounted to USD14.47 billion, and actual foreign investments amounted
to USD13.50 billion.

Fan Xiaoxin, Secretary and Chairman of Changsha Committee of Chinese People’s Political Consultative Conference,
visited Changsha for a study tour. Fan appealed Hong Kong companies to provide greater efforts in improving
corporate governance and technological innovation in Changsha as the city opens up and develops into an export-
oriented economy. Fan also encouraged Hong Kong companies to play a central and leading role with active
participation in the building of Changsha’s latest “Three Cities” project.

Designed by award-winning architectural firm Benoy, Changsha IFS features a 452-metre tower and a 315-metre
tower above a 230,000-square-metre mega mall. It will be one of the largest malls in Central China. In fact, the
retail opportunities in Changsha IFS will surpass those of Harbour City, upon which it is modelled, with a retail street
frontage of more than 700-metre that is longer than Canton Road’s frontage of 530-metre.

Ideally located in the prime business area of Jiefang Road in Furong District with convenient and easy access, the
mall will offer a mix of international brands, fine dining and entertainment, accompanied by a five-star sky hotel and
premium Grade-A office.
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EIGHT HOURS OF POSITIVE ENERGY
LIGHT UP SHANGHAI
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s China’s growing white-collar middle class becomes increasingly health conscious, the Group’s Shanghai landmark
Shanghai Wheelock Square (SWS) organised different activities to help add a healthy glow to the daily lives
of our tenants.

Earlier on, the “2014 Jing’an Temple Business District « Wheelock Eight Hours Positive Energy White-collar Building-climbing
Competition” was organised. It challenged tenants and any others who wanted to join, to run up the interior stairs from the
ground floor to the top of the building. As the 61-storey SWS is the tallest commercial building in Puxi and iconic structure of
Shanghai’s Central Business District, this was no mean feat.

There were three races: for men, women and a relay event for teams.
We are proud to report that the Wheelock
Square Team won the relay
event and conquered the
building in just 8 minutes,
45 seconds.
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AWARDS & RECOGNITIONS

The Wharf Group and its subsidiaries have garnered a number of awards in recognition of their outstanding achievements in
various areas. The awards include:

harf was awarded the “President’s Award” (picture 1) with the

f A | 1 continue support to the Community Chest’s social welfare work.

= | Besides, Wharf was awarded “Distinguished Donors” for a donation of

f L HK$2 million in “Corporate & Employee Contribution Programme 2013/14"

(picture 2) and named the

jrres dl N SHEEmRA i “Third Top Fund-raiser” in
W e NEAIT] R ress Casual Day 2003

Dress Casual Day (picture 3).

harf and its 11 business units were awarded “Caring

Company” logo by the Hong Kong Council of
Social Service, in which i-CABLE and The “Star” Ferry
were honoured the “10 Years Plus” Logo (picture 1) and
the latter was also named a “Barrier-free Company”
(picture 2).

A Publication of the Wharf Group i EEAEETIH
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Nine business units were named “Family-Friendly Employers” by Family Council in recognition of their commitment to
implement family-friendly employment policies and practices.

e Won the Television News Merit
Award of 2013 in the 6" Chinese

University Journalism Award (1)

e Obtained a Certificate of Merit
under “Public Affairs/ Video
News Release” in 2013 Chicago

"G ESE
T
~ « Marco Polo Hongkong Hotel, Gateway Hotel,

Prince Hotel and Marco Polo Xiamen Hotel
received “Certificate of Excellence 2013" by
TripAdvisor

¢ Marco Polo Xiamen Hotel named “The Best
Business Hotel in Xiamen" by Business Traveller

International Film Festival Television China Magazine
Awards (2)
’ A
g e
e : e The first Hong Kong organisation to receive cTSPROS
y “CISPROS (Continual Improvement Safety A

L
“Ji- g
Wi il b &

Honoured with “18 Districts
Caring Employers 2013 Award”
presented by the Rehabilitation
Advisory Committee of Labour
& Welfare Bureau, the Hong
Kong Joint Council for People
with Disabilities and the Hong
Kong Council of Social Services

Programme Recognition of System) Level
3 Certificate” by Hong Kong Occupational
Safety and Health Council since 2007 (1)

e Awarded “"Manpower Developer 2014-16"
by Employees Retraining Board (2)

-

@l .
ﬁl e The winner of “Internet Advertising
El Competition 2014 — Best Shopping ! .
]'j’l s Website” by Web Marketing Association ¢ 1
Hl e of USA
e Received “U Green Awards 2013-14
— Excellence of Environmental m‘

Contribution Award” by U Magazine =

e Named “The Outstanding Fibre Business Broadband Service
Provider” in the Capital Outstanding Enterprise Awards for
two consecutive years

e Received the "Hong Kong Business High-Flyers Awards —
Fixed Network and Broadband — Telecommunications” by
Hong Kong Business for two consecutive years (1)

e Accredited with the Gold Label of Low-carbon Office
Operation (LOOP) Labelling Scheme by WWF for four
consecutive years (2)

HORIZON Plus
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e The honour of “Manpower e Awarded “Top 10 My Favourite Shopping Mall” and
Developer 15t by Employees “Top 25 Favourite Shopping Mall Activity” for its
Retraining Board (1) “Gundam Docks at Hong Kong” in “My Favourite

e Gained Gold Award in Shopping Mall Awards 2013/14" by Hong Kong
the "Web Accessibility Economic Times
Recognition Scheme 2014” e Named “The Most Popular
co-organised by Office Brands in Hong Kong and
of the Government Chief Macau” by China Media
Information Officer and Equal Network
Opportunities Commission (2)

¢ Named “The Most Demonstrative Commercial Complex

!“:_"‘:Im““w in Western China 2013" by Sichuan Chain Business e Ranked 6" among the

BRI TS A Association, Chengdu Economic Daily, Western top 10 China outlets for
Economic Daily and Sina house.com annual sales revenue in

ek i gl - - o e “| Am Here” The Giant Panda Art & Charity Project 2013 by soupu.com

garnered “Integrated Marketing Category” Bronze
Award in the 5" Golden Mouse E-marketing Awards
and “Business Services & Industrial Products Category”
Silver Award in Hooxiao Award 2013/14

e Awarded “Chongging’s Most Loved e "City Benchmarking Commercial Project
Fashion Landmark” by Chongging In China” at China Commercial Real Estate
Economic Times, City Life and CQ.QQ.com Summit 2014

. | ~

k - ‘J e Achieved LEED (Leadership in Energy & Environmental Design) Gold
Certification by the U.S. Green Building Council

sQJ””nu * Shanghai Songjiang Xianhe Road Project won “2013 E-commerce Top-sales Property in
‘ ”||| Shanghai” by house.sina.com.cn
e Named “2013 Top 10 Real-estate Enterprise in Philanthropy in Chengdu” by West China
Media Group; and the project Sorrento (also known as The Orion) became one of the “Most
Deluxe Residence”
Palazzo Pitti in Hangzhou became one of the “Top 10 Best Quality Properties” by QQ.com
¢ Unique Garden in Beijing named “Chinese Model Residential Property” by Bejjing Wanbao

Ol

i
[ ]

PALAZZO PITTI
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GROUP CHAIRMAN PETER WOO TALKS
ABOUT

ur Group Chairman Peter Woo recently shared with
local media about the Group’s flagship education
programme Project WeCan (PWC). Below highlights:

e The traditional cheque-book philanthropy, with
companies simply signing a cheque to charitable
organisations, may have been helpful but does not
seem to have solved many of our social issues such as
the rich and poor gap.

e Business-in-Community (BIC) is a concept for
companies to fund and support meaningful community
projects with staff volunteers engaging actively for
the community.

e Only 18% of secondary school students make it to
university or tertiary institution, but the bottom 40%
(usually underprivileged) have to cope unfairly with
the mainstream curriculum that is only applicable to
the university minority.

e The current education curriculum originated from the
Industrial Revolution some 200 years ago has remained
relatively unchanged. We are in a whole new era and
our students need to be properly equipped for new
challenges.

e The education-for-all fair policy, while “fair”, turns
out to be “unfair” to schools and students of
underprivileged background.

e We believe we all want to do well, and so do our
young people.

Project WeCan (PWC)

e A BIC programme designed to complement the
current education system by providing alternative
support that would otherwise be unavailable to those
underprivileged students.

e Started in 2011 as an open platform for the business
community with 11 schools, each with a funding
budget of HK$2.5 million per year for six school years.

e Expanded to 14 secondary schools by 2013.

e Academically supported by Quality School Improvement
Project of CUHK.

e FEach school has been “adopted” by various business
units including two non-group corporates, Elegant
Watch and Jewellery and Lane Crawford.

e In September 2014, 30 schools joined PWC2 (Phase 2),
each with a funding budget of HK$500,000 per year
for 5 school years.

e |n total, the Programme now supports 44 schools
benefiting about 40,000 students.

e Staff volunteers at all levels, plus friends and families,
are actively involved and serving our community.

e A “multiple-win” project for Corporates, Professionals,
Retirees to all collaborate and leverage their
expertise and resources to provide support for the
underprivileged students.

e Key programmes include: Summer Job Tasting,
Mentorship, English Improvement, Career Planning,
Company Visits, Community Services in China and
Star Talks...

Our Vision

® Prepare Project WeCan students as they enter society.
Small successes add up confidence, desire to learn more
and sense of achievement.

e Provide students with opportunities, exposures and
skills required in today’s working environment.

¢ Inspire and empower our young people to become
positive energy in our community.

e Eliminate Band 3 schools with the overall base for
secondary schools lifted.

PWC2 Supporting Companies and Organisations

AIA Group Office and AIA Hong Kong e Bluebell
Group ® BNP Paribas ¢ Coach Hong Kong Limited
e DBS Bank e French Consulate ® Grosvenor Limited
e |.T Limited ® LWK & Partners (HK) Limited e Midland
Holdings Limited e Prince Jewellery and Watch Company
e Standard Chartered Hong Kong 150%™ Anniversary
Community Foundation e City University of Hong Kong
® The Hong Kong Polytechnic University

schools
group
companies supporting
benefitting students companies and volunteers
organisations and friends
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wriARF RARE OPPORTUNITIES FOR
> Project WeCan STUDENTS

A VISIT TO THE GOVERNMENT HOUSE

roject WeCan was recognised at the highest level earlier when

The Chief Executive of Hong Kong SAR, The Honourable Leung
Chun-ying invited 100 students, principals and teachers, committee
members, the Group's senior management and staff volunteers of
Project WeCan to the Government House.

The Chief Executive spent over half an hour chatting personally to the
students. Writing later in his blog, he said “these students have one thing
in common, which is a passion for advancement. | am deeply encouraged
by their readiness to broaden their horizons and train themselves both
physically and mentally through Project WeCan”.
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® Project WeCan Business Bliss 2014 : Young Innovators Bazaar @ e ehEs 7 =8
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BEUEN

YOUNG INNOVATORS BAZAAR

90& Bﬁﬁﬁ% W he annual joint-school activity the “Project
WeCan Business Bliss-Young Innovators Bazaar”

E?Ag %gﬁ was held at Plaza Hollywood in May. It aimed at
providing opportunities for students to create

=-—3§.“'” ERgER -“f'lf‘-z’-’—'.lmt.ﬂ.fh
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a business from scratch and to inspire them in

.-'.-. |5 their future endeavours through the four-month

planning. More than 200 students from 14 schools

participated and competed for 10 categories of

L {';'. ol ety el et i awards. During these four days, student also took the

e i - stage and showed their talents through a range of
talent shows.
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SERVING TOGETHER -
WU ZHI QIAO BRIDGE BUILDING

Wlth Wharf’s HK$1 million sponsorship and Wu Zhi Qiao “,y/jgg,ﬁgﬂ,fﬁ_ SHEZREE ERE

(Bridge to China) Charitable Foundation’s cooperation,
18 students, teachers and staff volunteers from two Project
WeCan schools joined a bridge building project in Qingling
Village, Chongging from 19% to 27 July. 15 students from
The University of Hong Kong also joined hands to build the
bridge, water tanks and fit out washrooms for the villagers.
Project WeCan students also helped out in the improvement
work such as painting the walls at a primary school in the
village and organised fun activities with the children.
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wwe__ HELPING HANDS TO NEEDY
NHARE YOUTH WITH “HANG OUT”

-*I-ﬂ:‘w;i\ - O F

o l_ )lﬁ |F.— 200 2 i8= harf is dedicated to youth development in Hong
) : Kong. Since the Group’s sponsorship to “Hang
Out” of Youth Outreach in 2011 with a total amount

W R | EEMAEAR - &
HromARERYREEENS

- o r-" ﬁ : [ of HK$2 million for two years, over 210,000 users were

2 AREIGRA s LN recorded, with 2,500 cases handled at almost 90%

peitl it ' m_“ success rate. The Group has decided to extend the
LEEEY 1 ' same amount of sponsorship for another two years.

REEHBHDBES
BA%R - 19/6/2014

5% + 19/6/2014

STEPHEN NG TALKS TO CUHK
UNDERGRADUATES - -

tephen Ng, Deputy Chairman and Managing Director of the

Wharf Group, was invited to be a guest speaker of a talk
hosted by The Chinese University of Hong Kong (CUHK) to share his
experience in career pursuit with a group of undergraduates of its
business school on 11" April.

Mr Ng gave an overview of the Group including its 128 years of
history, achievements, business transformation and growth, and CSR
pursuit. He also talked about his career development and challenges
from a university graduate to become a senior executive today. Last
but not least, he encouraged students to take advantage of every
single opportunity to learn and acquire relevant experience and skills
as a step to move up the career ladder.

HORIZON Plus
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